








The Event

Each event will ideally take place at a city plaza or on the city streets. Warehouses, coIIege cam-
puses, and skate parks are good back ups.

Event Setup:
Custom built ramps (donated to partnered non-profit)
6 or so (4' X 8') canvases (donated to partnered non-profit)
DJ booth and PA/sound system

Hospitality tent

Lounge area

Flat Screens DJ spins music throughout the entire event

Video Games Complimentary food & drink throughout

Food & Drink entire event

Lounge area open to public throughout

Event Day Schedule: entire event
3pm — 4pm: Free skate (open to public) 3 invited artists will each paint on their
4pm — 5pm: Pro free-skate session and warm-up. own canvas, while the other 3 canvases are
5pm — 6pm: Free skate (open to public) open to the public with markers, paint
6pm — 8pm: Head-to-head KAYO skate contest brushes, and spray paint at their disposal
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At cool, lounge bar

21+

Free Alcohol for all! (At-least from the beer and/or liquor sponsor)
VIP area for skaters, artists, musicians, sponsors, and invite only
Progressive Electro-funk/Hip-Hop DJ & Live Performance

Potential artists include Dam Funk (www.myspace.com/damfunk)
& Polyspectra (www.myspace.com/polyspectra)

Dam Funk is a Stones Throw recording artist and DJ who spins 80s boogie and funk. It’s timeless!
Polyspectra’s unforgettable live show incorporates vintage analog instruments for a deep spaced-
out funk vibe that is absolutely sure to blow everyone out of this world. It’s not hip-hop. It’s not
techno. It’s spaced-out funk and it’s amazing!




Impressions

Estimated impressions are based on the strategic efforts to promote and publicize the Back To The
Streets Tour. The results will be well attended events, awareness and connectedness with target
demographic as well as influencers in the community, and substantial media coverage.

Minimum of 1,500 people are expected to attend each daily event. (65% youth, 25% young adults, 10% adults)

Minimum of 250 people are expected to attend the after-party. (90% young adults & 10% adults)

TOTAL IMPRESSIONS = 70,552,250 directly + FUEL TV

(including impressions made on people more than once, but not includ-

ing an estimated pass along rate of 9 according to Juxtapoz Magazine)

PARTNERSHIPS AND THEIR NETWORKS - 200,000 directly
Including email blasts, e-vites, mailed invites, web banners,
blogs, bulletins, forums and web postings

e UniverSOUL Productions

e 540 Productions

e A-Side Worldwide

e KAYO Distribution (including DGK, Organika, & Expedition)
¢ Imagine Marketing Agency

¢ Talent (artists, athletes, musicians, etc.)

e Sponsors
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MEDIA PARTNERS - 70,300,000 Total

RADIO - 2,000,000 directly
TELEVISION - 2,000,000 directly + Fuel TV
VIRAL/ONLINE - 52,000,000 directly
¢ Online Social Networks — 42,000,000 directly
(Myspace — 41,095,000, Facebook, Imeem
Youtube, Cliché Skate, Vimby, etc.)
- Bulletins
- Event invites
- Group community creation
- Viral Video
e Online PR Outreach — 10,000,000 directly
(National & Regional campaigns)

PRINT - 14,300,000 directly

e Magazines — 1,000,000 directly
e Daily Papers - 5,000,000

e Weekly Papers — 7,300,000

j'., .



&y Impressions

IN MARKET PROMOTION - 52,250 directly (estimated 275,000 total)
e 5,000 Flyers (per city) distributed at key lifestyle locations, retail, hangouts, and events
e 250 Posters (per city) strategically hung at key lifestyle locations, retail, hangouts, and events

WORD OF MOUTH
e Spreading from all those who have become aware through above promotional efforts
e Attendants at day event

e Attendants at after-party

**The above impression numbers are estimates based on promotions, PR coverage, and potential
partnerships. The numbers are subject to change. One or two key strategic partnerships could
potentially boost impressions exponentially.™**
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Sponsorship

This is a unique opportunity to become an integral part of your target consumer’s lifestyle &
community through a culturally authentic and inspiring tour with today’s most progressive and
influential athletes, artists, musicians, and tastemakers.

Platinum: $100,000

- Recognized as leading contributors

- Category Exclusivity

- Functional branding integration into overall experience

- Logo placement on: All printed material, All on-line marketing, Hospitality/Lounge Tent, Skate-
board Ramps, Stage/DJ Booth (day events & after party), CD-ROM, Gift Bags, Custom T-shirts
with exclusive designs from each of the hired artists. (One design per t-shirt, meaning that there
will be several designs) and any Custom materials for After Party (napkins, cups, etc.)

- Integration into: Day event, After Party and CD-ROM

- Product placement

- Mention in all press releases

- Honorable mention several times during event

- Inserts in gift bags

- VIP at After Party




Gold: $50,000
Logo placement on: All printed material, All on-line flyer posts
Honorable mention during event
Inserts in gift bags
VIP at After Party

Gold: Alcohol Sponsor: $50,000 + Product

- Name placement on: After Party flyers, On-line After Party flyer posts
- Product at After Party
- Integration into After Party experience + VIP

Silver: $25,000 + Product (Non-Alcohol, Food, Art)
Name placement on: All printed material, All on-line flyer posts
Honorable mention during event
Product at day event
Inserts in gift bags
VIP at After Party




Contact

For marketing opportunities and partnerships:

Omer Saar -
UniverSOUL Productions unlve
248.854.SOUL (7685)

omer@universoulproductions.com

Paul Myers

540 Productions
760.815.6909
paul@fiveforty.com
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